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MEET THE TEAM

Darragh Walshe Jennifer Gaskin Anna Riedel Maree Robinson

Tourism Director Account Director PR & Trade Manager Marketing & Campaigns
Executive (N2Z)

E lauhoe mai na wa’a
Everybody paddles the canoe together
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$rate AU rate NZ

$
$0.66 $0.62




Total Visitors

240,000

Total Spend

$639.5M

Average
age

45.1

Australia

187,000

PPPD Spend

$293.5

Average number
In party

2.8

New Zealand

52,000

Average number
of trips

2.1




O‘ahu - 98%
Maul-11%
Island of Hawali‘li- 11%

Kaua‘l - 7%




1,207,019

Total visitation from
Australia and NZto the
USA 2023

5%

ofpre-pandemic visitation
reached in 2023 to the USA

91 Days

Currentadvance booking
period

14%

of visitation to the USA
from AU &NZwas to
Hawai‘l, after California
28%

56 %

oftravelers do nothave a
specific destination in
mind when they start

thinking abouta holiday

10

Numberofairlines now
flying between AU, NZand
the USA



STRENGTHS

Repeat visitors

Strong brand Prescence
Range of product

Direct flight

OPPORTUNITIES

Dual destination visitation
Responsible traveler segment
Multi-island group itineraries

WEAKNESSES

High price
Lack of Brisbane flight
Reduced capacity from NZ

THREATS

Competitor destination budgets
Price ofcompetitor set
Increased direct capacity to US
mainland

Popularity of Europe



TARGET AUDIENCE

Young Families Couples






CONNECTION



CULTURE



CULINARY



MALAMA HAWAI‘l & DESTINATION FESTIVALS & MADE IN
TRAVEL PONO MANAGEMENT EVENTS HAWAI“I






CONSUMER BRAND TRADE AWARENESS MEDIA EDUCATION STRATEGIC BRAND
AWARENSS - NEW AND EDUCATION, AND VISITATION PARTNERSHIPS AND
AND ESTABLISHED NEW PRODUCT PROGRAM, SOCIAL SPONSORSHIPS

AUDIENCES DEVELOPMENT MEDIA PROMOTION






DUKE’S DAY 2024



JOURNEY WITH OCEAN FILM
ALOHA CONTENT FESTIVAL
PROJECT SPNSORSHIP



INTERNATIONAL INTERNATIONAL
TRAVELLER - 50 BEST MEDIA
EXPERIENCES MARKETPLACE



HUNTER TRAVEL VISIT USA TRAVEL ASSOCIATES
GROUP EXPO SHOWCASE



MYHAWAII CO-OP
AND CONTENT
PROJECT



We Are Explorers Month of Lel NZ Fam Pre-IPW Fam

Consumervideo and Roadshow and incentive With First Trave l Group Product Managers from AU
contentseries with Island Chapters & NZ

Aloha Down Under Media Fam Agent Training

September Agri-tourism/culinary Webinarsand in person
Australia & New Zealand theme
Plus media and consumer
events



2 1 10 10

group trade famils - May & group media famil - date trade and consumerse- months ofsocial media
October TBC newsle tters contentand updates

Aloha Down Under Webinars Visiting media

September we can hostindividual please reach outifyou're
Australia & New Zealand webinarsor by island or Interested in hosting
Plus media and consumer theme media

events



MAHALO!
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