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April 2024 Highlights – Expenditures and Arrivals

Note:  2023 and 2024 figures are preliminary.
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April 2024 Highlights by Market

Note:  2023 and 2024 figures are preliminary.
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EXPENDITURES 
($mil.) 2024P 2023P 2019
TOTAL (AIR) 1,487.7 1,713.6 1,307.9 
U.S. West 746.1 874.4 547.0 
U.S. East 425.9 473.2 286.8 
Japan 72.7 57.3 164.0 
Canada 86.1 96.3 100.2 
All Others 157.0 212.2 210.0 

PPPD SPENDING 
($) 2024P 2023P 2019
TOTAL (AIR) 245.3 245.0 190.0 
U.S. West 236.1 233.1 171.4 
U.S. East 273.1 278.1 200.0 
Japan 237.8 235.3 233.9 
Canada 220.5 216.6 153.7 
All Others 242.0 248.5 231.5 

AVERAGE DAILY 
CENSUS 2024P 2023P 2019
TOTAL (AIR) 202,161 233,184 229,500
U.S. West 105,353 125,056 106,378
U.S. East 51,977 56,717 47,792
Japan 10,193 8,122 23,371
Canada 13,011 14,826 21,726
All Others 21,626 28,464 30,234

VISITOR ARRIVALS 2024P 2023P 2019
TOTAL (AIR) 721,855 806,209 824,610
U.S. West 390,111 465,116 388,573
U.S. East 171,931 186,695 159,115
Japan 49,024 34,358 119,487
Canada 37,950 39,333 56,749
All Others 72,839 80,708 100,686



April 2024 Highlights by Island

Note:  2023 and 2024 figures are preliminary.
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EXPENDITURES 
($mil.) 2024P 2023P 2019
O‘ahu 612.2 723.7 613.3 
Maui 390.5 544.8 398.6 
Moloka‘i 1.4 3.6 3.2 
Lāna‘i 7.5 12.2 8.0 
Kaua‘i 222.0 211.9 135.8 
Hawai‘i Island 254.1 217.5 149.1 

PPPD SPENDING 
($) 2024P 2023P 2019
O‘ahu 206.2 222.9 187.2 
Maui 290.6 294.1 210.0 
Moloka‘i 180.5 197.6 167.6 
Lāna‘i 700.5 589.1 435.1 
Kaua‘i 297.9 253.2 178.7 
Hawai‘i Island 257.1 213.0 163.2 

AVERAGE DAILY 
CENSUS 2024P 2023P 2019
O‘ahu 98,954 108,235 109,204
Maui 44,804 61,735 63,280
Moloka‘i 252 600 633
Lāna‘i 359 688 609
Kaua‘i 24,849 27,892 25,330
Hawai‘i Island 32,942 34,033 30,444

VISITOR ARRIVALS 2024P 2023P 2019
O‘ahu 441,685 454,287 487,367
Maui 174,582 243,245 247,984
Moloka‘i 1,635 3,884 4,395
Lāna‘i 2,773 6,040 5,395
Kaua‘i 104,654 118,156 106,181
Hawai‘i Island 133,200 138,448 130,224



April 2024 Highlights – Purpose of Trip
PURPOSE OF TRIP  - % Total Total by Air US West US East Japan Canada

2024P 2019 2024P 2019 2024P 2019 2024P 2019 2024P 2019
Pleasure (Net) 82.3% 84.8% 82.8% 85.2% 75.2% 79.4% 88.8% 88.4% 93.1% 94.8%

Honeymoon/Get Married 4.5% 5.5% 2.7% 2.6% 4.1% 4.3% 12.8% 16.0% 2.0% 1.7%
Honeymoon 3.9% 5.0% 2.1% 2.1% 3.5% 3.8% 12.5% 15.5% 1.6% 1.5%
Get Married 0.9% 0.9% 0.8% 0.7% 0.9% 0.8% 1.3% 2.2% 0.5% 0.4%
Pleasure/Vacation 78.3% 79.9% 80.5% 83.0% 71.6% 75.8% 77.0% 73.6% 91.5% 93.4%

Mtgs/Conventions/Incentive 5.7% 4.8% 4.1% 3.4% 10.2% 7.7% 4.9% 4.4% 2.7% 3.3%
Conventions 2.6% 1.5% 2.3% 1.4% 4.2% 2.2% 0.5% 0.2% 1.7% 1.1%
Corporate Meetings 1.3% 1.4% 1.0% 1.1% 2.5% 2.0% 0.2% 0.3% 0.6% 0.6%
Incentive 2.1% 2.1% 0.9% 1.0% 4.2% 3.9% 4.3% 3.9% 0.7% 1.7%

Other Business 3.0% 2.9% 3.4% 3.7% 4.1% 4.1% 0.5% 0.2% 0.6% 0.6%
Visit Friends/Rel. 9.8% 8.0% 10.7% 9.4% 11.7% 10.8% 3.1% 1.4% 4.9% 3.0%
Gov't/Military 1.3% 1.4% 1.0% 0.8% 2.9% 2.3% 0.0% 0.1% 0.1% 0.1%
Attend School 0.2% 0.1% 0.2% 0.1% 0.1% 0.1% 0.4% 0.2% 0.1% 0.1%
Sport Events 0.7% 0.6% 0.7% 0.5% 0.3% 0.4% 2.1% 1.5% 0.2% 0.1%
Other 3.8% 3.7% 3.8% 3.3% 4.2% 3.5% 4.9% 7.4% 2.7% 1.8%

Note:  2024 figures are preliminary.
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April 2024 Highlights – Accommodation Choice
ACCOMMODATIONS - % Total Total by Air US West US East Japan Canada

2024P 2019 2024P 2019 2024P 2019 2024P 2019 2024P 2019
Plan to stay in Hotel 59.6% 60.6% 53.6% 52.0% 62.9% 61.1% 77.8% 83.0% 51.8% 42.4%
Plan to stay in Condo 13.7% 16.1% 15.3% 19.1% 10.2% 11.6% 14.1% 11.3% 25.0% 32.2%
Plan to stay in Timeshare 8.5% 8.1% 9.7% 10.3% 7.6% 8.2% 9.9% 6.0% 9.5% 7.6%
Cruise Ship 2.4% 1.8% 1.3% 0.8% 5.3% 5.1% 0.1% 0.0% 5.2% 2.3%
Friends/Relatives 10.4% 8.7% 11.6% 10.7% 12.0% 11.6% 1.8% 1.1% 6.5% 4.6%
Bed & Breakfast 0.9% 1.0% 0.9% 1.0% 0.9% 1.3% 0.1% 0.2% 1.5% 1.9%
Rental House 10.1% 9.5% 11.6% 11.4% 9.8% 11.1% 0.5% 0.7% 10.2% 15.4%
Hostel 0.8% 0.9% 0.5% 0.5% 0.7% 0.6% 0.1% 0.1% 2.0% 2.6%
Camp Site, Beach 0.5% 0.6% 0.5% 0.5% 0.5% 0.5% 0.1% 0.0% 1.2% 2.6%
Private Room in Private Home** 1.1% 1.5% 1.0% 1.3% 0.9% 1.3% 0.3% 0.5% 2.2% 3.1%

Shared Room/Space in Private 
Home**

0.3% 0.5% 0.3% 0.4% 0.4% 0.5% 0.2% 0.1% 0.2% 0.5%

Other 1.9% 1.8% 2.1% 1.7% 2.3% 1.7% 0.1% 0.1% 1.7% 1.5%

Note:  2024 figures are preliminary.
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April 2024 Highlights – Hawai‘i Airport Throughput

Source:  Transportation Security Administration by Tourism Economics
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April 2024 Highlights – Load Factors

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
DOMESTIC FLIGHTS 2023P 82.7 85.8 90.0 89.0 93.2 97.0 97.0 81.2 83.6 89.5 86.1 94.5
DOMESTIC FLIGHTS 2024P 86.1 86.8 87.9 83.1
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60.0
80.0

100.0

Note:  2023 and 2024 figures are preliminary.
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
INTERNATIONAL FLIGHTS 2023P 79.3 77.4 85.0 80.8 79.0 94.5 97.6 97.6 89.6 84.7 83.0 83.1
INTERNATIONAL FLIGHTS 2024P 77.3 82.0 78.8 74.0
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April 2024 Highlights - Lodging

Source:  STR, Inc. © Copyright 2024 Hawai‘i Tourism Authority; Transparent Intelligence, Inc. © Copyright 2024 State of Hawai‘i Department of Business, 
Economic Development & Tourism

State of Hawai‘i Hotel Performance State of Hawai‘i Vacation Rental Performance
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April 2024 Highlights - State TAT Collections
• Preliminary April 2024 TAT Collections: $77.5 million 
• Preliminary YTD Fiscal 24 TAT Collections: $705.7 million (-3.7%)
• YTD Fiscal 23 TAT Collections: $732.1 million (-27.4 million)

Source:  Department of Taxation

 $-
 $10,000,000
 $20,000,000
 $30,000,000
 $40,000,000
 $50,000,000
 $60,000,000
 $70,000,000
 $80,000,000
 $90,000,000

 $100,000,000

Ja
n-

17
Ap

r-1
7

Ju
l-1

7
O

ct
-1

7
Ja

n-
18

Ap
r-1

8
Ju

l-1
8

O
ct

-1
8

Ja
n-

19
Ap

r-1
9

Ju
l-1

9
O

ct
-1

9
Ja

n-
20

Ap
r-2

0
Ju

l-2
0

O
ct

-2
0

Ja
n-

21
Ap

r-2
1

Ju
l-2

1
O

ct
-2

1
Ja

n-
22

Ap
r-2

2
Ju

l-2
2

O
ct

-2
2

Ja
n-

23
Ap

r-2
3

Ju
l-2

3
O

ct
-2

3
Ja

n-
24

Ap
r-2

4

11 May 30, 2024



Estimated County TAT Collections

Source:  Department of Taxation Transient Accommodation Tax Base
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Scheduled Nonstop Seats to Hawai‘i by Port Entry
April Total Domestic International

2024 2023 2019 2024 2023 2019 2024 2023 2019
STATE 1,073,905 1,083,852 1,098,664 851,635 889,632 777,559 222,270 194,220 321,105
HONOLULU 691,170 635,340 670,423 492,509 467,413 395,313 198,661 167,927 275,110
KAHULUI 205,617 252,877 241,065 187,143 232,028 213,772 18,474 20,849 27,293
KONA 101,689 108,770 103,121 97,076 104,718 89,117 4,613 4,052 14,004
HILO 0 0 3,873 0 0 3,873 0 0 0
LIHU‘E 75,429 86,865 80,182 74,907 85,473 75,484 522 1,392 4,698

Source:  HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of May 20, 2024, subject to change
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May Total Domestic International
2024 2023 2019 2024 2023 2019 2024 2023 2019

STATE 1,080,364 1,064,476 1,108,820 873,095 892,453 818,795 207,269 172,023 290,025
HONOLULU 713,333 634,922 690,095 511,284 470,828 419,399 202,049 164,094 270,696
KAHULUI 188,544 238,705 228,732 183,324 230,776 219,464 5,220 7,929 9,268
KONA 98,678 106,915 106,089 98,678 106,915 96,028 0 0 10,061
HILO 0 0 3,938 0 0 3,938 0 0 0
LIHU‘E 79,809 83,934 79,966 79,809 83,934 79,966 0 0 0



Scheduled Nonstop Seats to Hawai‘i by Port Entry
June Total Domestic International

2024 2023 2019 2024 2023 2019 2024 2023 2019
STATE 1,144,525 1,111,866 1,176,403 942,300 940,519 898,420 202,225 171,347 277,983
HONOLULU 729,590 650,816 701,510 531,193 489,411 441,174 198,397 161,405 260,336
KAHULUI 209,394 257,952 265,892 205,566 248,010 257,829 3,828 9,942 8,063
KONA 113,930 117,084 114,157 113,930 117,084 104,573 0 0 9,584
HILO 0 0 4,700 0 0 4,700 0 0 0
LIHU‘E 91,611 86,014 90,144 91,611 86,014 90,144 0 0 0

Source:  HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of May 20, 2024, subject to change

July Total Domestic International
2024 2023 2019 2024 2023 2019 2024 2023 2019

STATE 1,144,525 1,111,866 1,176,403 942,300 940,519 898,420 202,225 171,347 277,983
HONOLULU 729,590 650,816 701,510 531,193 489,411 441,174 198,397 161,405 260,336
KAHULUI 209,394 257,952 265,892 205,566 248,010 257,829 3,828 9,942 8,063
KONA 113,930 117,084 114,157 113,930 117,084 104,573 0 0 9,584
HILO 0 0 4,700 0 0 4,700 0 0 0
LIHU‘E 91,611 86,014 90,144 91,611 86,014 90,144 0 0 0
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MARKET TRENDS
AND 

INSIGHTS



Skift Travel Health Index = 108

Source: Skift Research
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VISITOR SATISFACTION STUDY
QUARTER 1, 2024

State of Hawaiʻi
Department of Business, Economic Development & Tourism



Satisfaction – State of Hawaiʻi by Visitor Market

Q.  How would you rate your most recent trip to the state of Hawaiʻi?  How would you rate your experience on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 87.4% 88.5% 83.8% 86.6% 72.4% 80.6% 88.5% 86.0%
Above Avg (5-6) 10.6% 9.9% 15.8% 11.3% 22.2% 17.6% 6.5% 12.3%
Below Avg (3-4) 1.8% 1.5% 0.4% 1.6% 4.6% 1.8% 5.1% 1.5%
Poor (1-2) 0.2% 0.1% 0.0% 0.5% 0.8% 0.0% 0.0% 0.2%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.48 7.51 7.41 7.43 6.94 7.27 7.31 7.37

7.48 7.51 7.41 7.43
6.94

7.27 7.31 7.37
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Satisfaction – State of Hawaiʻi by Visitor Market

Q.  How would you rate your most recent trip to the state of Hawaiʻi?  How would you rate your experience on___?

Tracking Data – Rating of “Excellent” (7-8)

Q1 2016 Q1 2017 Q1 2018 Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 P Q1 2024 P
U.S. West 89.3% 87.3% 86.2% 89.2% 87.2% 83.5% 87.7% 88.1% 87.4%
U.S. East 91.0% 91.1% 88.4% 92.0% 89.5% 84.9% 89.1% 88.8% 88.5%
Japan 75.4% 80.4% 73.4% 78.6% 78.5% 63.9% 78.4% 83.8%
Canada 88.1% 87.6% 83.9% 87.5% 85.4% 86.8% 85.3% 86.6%
Oceania 80.3% 81.4% 79.0% 83.4% 75.6% 83.1% 73.6% 72.4%
Korea 78.3% 79.3% 69.6% 73.5% 80.7% 79.0% 85.5% 80.6%
China 74.9% 82.0% 80.9% 75.4% 79.5% 89.8% 86.8% 88.5%
Europe 90.6% 87.8% 83.4% 89.0% 86.6% 86.0%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

P= Preliminary Data

Note: Due to impact of the pandemic, there were too few travelers from Japan, Canada, Oceania,  Korea, and China in 2020 and 2021 to provide 
an adequate sample size of visitors. Please review data with caution. Visitors from Europe were not surveyed from 2021 through 2023.
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SATISFACTION – HAWAIʻI TRIP EXPECTATIONS

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Exceeded expectations 43.5% 49.4% 42.8% 41.4% 29.6% 59.1% 28.4% 49.4%
Met expectations 53.3% 47.2% 56.8% 55.0% 63.3% 37.2% 64.6% 46.2%
Did NOT meet expectations 3.3% 3.3% 0.4% 3.6% 7.1% 3.7% 7.0% 4.4%
BASE 1,476 1,821 261 913 279 247 46 495

43.5% 49.4%
42.8% 41.4%
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Q. Would you say this trip to Hawaiʻi ___?
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SATISFACTION – HAWAIʻI TRIP EXPECTATIONS

Q. Would you say this trip to Hawaiʻi ___?

Tracking Data – Rating of “Exceeded expectations”

Q1 2016 Q1 2017 Q1 2018 Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 P Q1 2024 P
U.S. West 41.6% 39.4% 37.3% 43.0% 46.5% 48.0% 47.5% 41.4% 43.5%
U.S. East 49.5% 48.9% 49.1% 53.8% 51.9% 55.7% 56.6% 52.6% 49.4%
Japan 36.2% 45.0% 40.5% 43.9% 43.7% 43.3% 46.4% 42.8%
Canada 43.6% 37.1% 38.5% 41.0% 38.9% 47.0% 38.1% 41.4%
Oceania 39.1% 40.2% 38.6% 38.4% 32.7% 36.7% 38.6% 29.6%
Korea 54.1% 54.6% 46.7% 49.2% 51.6% 41.9% 59.2% 59.1%
China 29.0% 19.8% 24.5% 26.1% 32.9% 44.9% 34.1% 28.4%
Europe 55.7% 52.9% 43.5% 56.5% 51.4% 49.4%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

P= Preliminary Data

Note: Due to impact of the pandemic, there were too few travelers from Japan, Canada, Oceania,  Korea, and China in 2020 and 2021 to provide 
an adequate sample size of visitors. Please review data with caution. Visitors from Europe were not surveyed from 2021 through 2023.
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BRAND/ DESTINATION – ADVOCACY 
8-pt Rating Scale 

8=Very likely / 1=Very unlikely

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Very likely (7-8) 89.2% 89.6% 81.3% 87.5% 71.6% 71.1% 83.2% 83.4%
Somewhat likely (5-6) 8.8% 8.1% 15.6% 10.1% 23.0% 25.7% 11.7% 13.2%
Somewhat unlikely (3-4) 1.3% 1.4% 1.3% 1.5% 2.6% 1.6% 5.1% 2.7%
Very unlikely (1-2) 0.6% 0.7% 0.4% 0.7% 2.8% 0.9% 0.0% 0.4%
Don’t know 0.1% 0.2% 1.5% 0.2% 0.0% 0.8% 0.0% 0.2%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.59 7.59 7.39 7.52 7.01 7.07 7.42 7.40

7.59 7.59 7.39 7.52
7.01 7.07 7.42 7.40
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Q.  How likely are you to recommend the state of Hawaiʻi as a vacation place to your friends and relatives?
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BRAND/ DESTINATION – ADVOCACY

Q.  How likely are you to recommend the state of Hawaiʻi as a vacation place to your friends and relatives?

Tracking Data – Rating of “Very Likely” (7-8)

Q1 2016 Q1 2017 Q1 2018 Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 P Q1 2024 P
U.S. West 90.4% 90.2% 89.9% 91.4% 91.1% 87.5% 89.1% 89.0% 89.2%
U.S. East 88.4% 90.6% 89.5% 92.3% 90.1% 87.2% 89.9% 88.8% 89.6%
Japan 75.3% 78.2% 71.9% 77.8% 76.9% 74.2% 83.9% 81.3%
Canada 91.4% 87.8% 86.8% 88.7% 89.3% 91.8% 86.9% 87.5%
Oceania 77.1% 81.8% 78.4% 82.0% 78.2% 83.0% 74.2% 71.6%
Korea 84.0% 83.5% 57.7% 66.0% 70.9% 73.1% 73.6% 71.1%
China 81.7% 76.4% 82.0% 82.5% 75.4% 94.2% 89.5% 83.2%
Europe 86.7% 81.7% 83.4% 85.0% 85.2% 83.4%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

P= Preliminary Data

Note: Due to impact of the pandemic, there were too few travelers from Japan, Canada, Oceania,  Korea, and China in 2020 and 2021 to provide 
an adequate sample size of visitors. Please review data with caution. Visitors from Europe were not surveyed from 2021 through 2023.
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LIKELIHOOD OF RETURN VISIT
8-pt Rating Scale 

8=Very likely / 1=Very unlikely

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Very likely (7-8) 81.4% 64.0% 66.2% 68.4% 53.1% 67.8% 76.7% 51.1%
Somewhat likely (5-6) 13.1% 22.3% 21.3% 19.2% 25.5% 25.1% 16.8% 24.4%
Somewhat unlikely (3-4) 3.6% 6.2% 4.7% 6.5% 10.7% 3.9% 4.5% 9.9%
Very unlikely (1-2) 1.1% 5.4% 1.9% 4.4% 9.2% 2.1% 0.0% 10.6%
Don’t know 0.9% 2.0% 5.9% 1.5% 1.5% 1.1% 2.0% 4.1%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.38 6.68 6.96 6.82 6.13 6.93 7.21 6.07
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Q.  How likely are you to return to the state of Hawaiʻi in the next five years?
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LIKELIHOOD OF RETURN VISIT

Q.  How likely are you to return to the state of Hawaiʻi in the next five years?

Tracking Data – Rating of “Very Likely” (7-8)

Q1 2016 Q1 2017 Q1 2018 Q1 2019 Q1 2020 Q1 2021 Q1 2022 Q1 2023 P Q1 2024 P
U.S. West 82.2% 78.5% 82.9% 84.7% 82.8% 86.2% 82.3% 81.2% 81.4%
U.S. East 61.0% 62.3% 66.8% 65.6% 63.8% 73.3% 66.8% 65.2% 64.0%
Japan 50.3% 54.4% 62.9% 63.0% 58.7% 89.7% 82.3% 66.2%
Canada 69.3% 67.1% 66.3% 71.5% 68.7% 74.3% 66.4% 68.4%
Oceania 60.1% 59.5% 61.5% 62.8% 56.0% 77.8% 61.1% 53.1%
Korea 79.9% 74.7% 56.5% 62.6% 67.7% 67.2% 70.6% 67.8%
China 62.2% 60.6% 61.6% 60.6% 58.9% 82.5% 86.8% 76.7%
Europe 55.1% 46.8% 47.5% 51.0% 50.2% 51.1%

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

P= Preliminary Data

Note: Due to impact of the pandemic, there were too few travelers from Japan, Canada, Oceania,  Korea, and China in 2020 and 2021 to provide 
an adequate sample size of visitors. Please review data with caution. Visitors from Europe were not surveyed from 2021 through 2023.
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UNLIKELY TO RETURN – TOP REASONS
U.S. WEST

Q1 2023 P Q1 2024 P
45.6%  Too expensive
34.2%  Poor value
25.3%  Want to go someplace new
22.7%  Too crowded/ congested
17.7%  Too commercialized/ overdeveloped
13.9%  Five years is too soon to revisit
13.9%  No compelling reason to return
11.4%  Other financial obligations

59.7% Too expensive
33.0% Want to go someplace new
30.6% Poor value
25.6% Too crowded/ congested
19.5% Five years is too soon to revisit
17.1% No compelling reason to return
16.9% Too commercialized/ overdeveloped
12.2% Flight too long
11.0% Poor service

P= Preliminary Data

Q.  Why would you be unlikely to revisit the state of Hawaiʻi?  

35 May 30, 2024



UNLIKELY TO RETURN – TOP REASONS
U.S. EAST

Q.  Why would you be unlikely to revisit the state of Hawai‘i?  

Q1 2023 P Q1 2024 P
51.7%  Too expensive
43.1%  Flight too long
37.4%  Want to go someplace new
21.3%  Poor value
14.8%  Five years is too soon to revisit
14.8%  Too crowded/ congested
12.6%  Too commercialized/ overdeveloped
11.3%  No compelling reason to return
10.0%  Other financial obligations

55.6% Too expensive
44.8% Flight too long
38.9% Want to go someplace new
20.9% Poor value
19.3% Too crowded/ congested
14.4% Five years is too soon
11.3% Too commercialized/ overdeveloped

P= Preliminary Data
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UNLIKELY TO RETURN – TOP REASONS
JAPAN

Q1 2023 P* Q1 2024 P**
48.4% Too expensive
38.3% Want to go someplace new
26.6% Poor value
25.0% Five years is too soon
13.3% No compelling reason to return
13.3% Unfriendly people/ felt unwelcome
11.7% Flight too long
11.7% Crime/ safety concerns

70.8% Too expensive
39.3% Want to go someplace new
36.6% Five years is too soon
20.9% Other financial obligations

Q.  Why would you be unlikely to revisit the state of Hawai‘i?  

*Caution small base (n=8 respondents) in Q1 2023. 

P= Preliminary Data

**Caution small base (n=35 respondents) in Q1 2024.
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UNLIKELY TO RETURN – TOP REASONS
CANADA

Q1 2023 P Q1 2024 P
63.2%  Too expensive
35.3%  Want to go someplace new
34.7%  Poor value
33.5%  Flight too long
13.8%  Too commercialized/ overdeveloped
12.6%  Too crowded/ congested
10.3%  Five years is too soon to revisit

64.9% Too expensive
37.4% Want to go someplace new
36.0% Flight too long
22.0% Five years is too soon
20.7% Poor value
12.4% Other financial obligations
10.7% Too crowded/ congested

Q.  Why would you be unlikely to revisit the state of Hawai‘i?  

P= Preliminary Data
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UNLIKELY TO RETURN – TOP REASONS
OCEANIA

Q1 2023 P Q1 2024 P
62.0%  Too expensive
51.6%  Poor value
33.8%  Want to go someplace new
28.5%  Too crowded/ congested
23.7%  Too commercialized/ overdeveloped
19.0%  Five years is too soon to revisit
13.7%  No compelling reason to return

52.5% Too expensive
40.5% Want to go someplace new
30.0% Poor value
25.0% Too commercialized/ overdeveloped
17.8% No compelling reason to return
17.0% Flight too long
15.0% Five years is too soon
15.0% Too crowded/ congested

Q.  Why would you be unlikely to revisit the state of Hawai‘i?  

P= Preliminary Data
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UNLIKELY TO RETURN – TOP REASONS
KOREA

Q1 2023 P* Q1 2024 P**
65.5%  Too expensive
41.5%  Poor value
24.2%  Too crowded/ congested
17.3%  Too commercialized/ overdeveloped
17.2%  Five years is too soon to revisit
13.8%  No compelling reason to return
13.8%  Flight is too long
13.7%  Want to go someplace new
10.4%  Unfriendly people/ felt unwelcome
10.4%  Poor service

58.2% Too expensive
31.7% No compelling reason to return
28.0% Poor value
22.8% Flight too long
21.2% Want to go someplace new
12.2% Five years is too soon
10.6% Dirty/ filthy

Q.  Why would you be unlikely to revisit the state of Hawaiʻi?  

*Caution small base (n=24 respondents) in Q1 2023.

P= Preliminary Data

**Caution small base (n=18 respondents) in Q1 2024.
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UNLIKELY TO RETURN – TOP REASONS
CHINA

Q1 2023* Q1 2024 P**
100% Too expensive
100% Flight too long
100% Too crowded/ congested/ traffic
100% No reason to return/ nothing new

100% Too crowded/ congested
69.7% No compelling reason to return
69.7% Too expensive
69.7% Poor value
60.6% Flight too long
30.3% Five years is too soon
30.3% Want to go someplace new

Q.  Why would you be unlikely to revisit the state of Hawaiʻi?  

*Caution small base (n=1 respondent) in Q1 2023. 

P= Preliminary Data

**Caution small base (n=3 respondents) in Q1 2024.
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UNLIKELY TO RETURN – TOP REASONS
EUROPE

Q1 2020* Q1 2024 P
58.0% Flight too long
41.8% Too expensive
30.0% Want to go someplace new
16.0% Other financial obligations
14.0% Poor value 
13.3% Five years is too soon

58.5% Flight too long
57.6% Too expensive
32.3% Want to go someplace new
17.8% Poor value
16.8% Five years is too soon
12.1% Too commercialized/ overdeveloped
10.7% No compelling reason to return

Q.  Why would you be unlikely to revisit the state of Hawaiʻi?  

*No data collected from 2021 thru 2023. 

P= Preliminary Data
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OFFERING A VARIETY OF EXPERIENCES

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawaiʻi on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 86.5% 89.0% 62.8% 85.8% 71.6% 69.8% 82.6% 81.6%
Above Avg (5-6) 12.1% 9.9% 34.6% 12.6% 25.5% 25.9% 12.3% 17.1%
Below Avg (3-4) 1.3% 1.1% 2.1% 1.2% 2.6% 4.0% 5.1% 1.2%
Poor (1-2) 0.1% 0.1% 0.4% 0.5% 0.3% 0.4% 0.0% 0.0%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.47 7.55 6.79 7.38 6.99 7.00 7.17 7.28
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NUMBER OF DIFFERENT/ UNIQUE EXPERIENCES

Q. Based on your most recent trip to Hawaiʻi, how would you rate the state of Hawaiʻi on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 83.1% 85.9% 66.4% 82.1% 65.9% 71.3% 82.6% 77.7%
Above Avg (5-6) 15.5% 12.7% 32.5% 16.0% 31.0% 24.8% 14.9% 20.7%
Below Avg (3-4) 1.2% 1.3% 1.2% 1.5% 2.8% 3.8% 2.5% 1.6%
Poor (1-2) 0.2% 0.1% 0.0% 0.5% 0.3% 0.0% 0.0% 0.0%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.36 7.47 6.87 7.26 6.80 7.05 7.15 7.18

7.36 7.47
6.87

7.26
6.80 7.05 7.15 7.18

1

2

3

4

5

6

7

8

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

44 May 30, 2024



SAFE AND SECURE DESTINATION

Q. Based on your most recent trip to Hawaiʻi, how would you rate the state of Hawaiʻi on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 83.9% 84.3% 61.9% 88.9% 72.7% 74.0% 80.0% 84.0%
Above Avg (5-6) 13.6% 13.0% 32.0% 9.6% 20.4% 23.6% 20.0% 13.6%
Below Avg (3-4) 2.1% 2.2% 5.6% 1.3% 5.8% 2.0% 0.0% 2.2%
Poor (1-2) 0.4% 0.5% 0.4% 0.2% 1.1% 0.5% 0.0% 0.2%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.36 7.37 6.63 7.47 6.90 7.12 7.27 7.27
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ENVIRONMENTALLY FRIENDLY/ SUSTAINABLE

Q. Based on your most recent trip to Hawaiʻi, how would you rate the state of Hawaiʻi on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 79.2% 84.9% 60.7% 69.8% 57.4% 78.7% 82.0% 66.8%
Above Avg (5-6) 16.8% 12.4% 32.2% 21.3% 32.4% 18.1% 18.0% 22.9%
Below Avg (3-4) 3.5% 2.3% 6.4% 7.8% 8.6% 2.7% 0.0% 8.4%
Poor (1-2) 0.5% 0.4% 0.7% 1.1% 1.5% 0.5% 0.0% 2.0%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 7.22 7.39 6.57 6.90 6.54 7.22 7.39 6.73

7.22 7.39

6.57
6.90

6.54
7.22 7.39

6.73

1

2

3

4

5

6

7

8

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

46 May 30, 2024



VOLUNTEER/ GIVE-BACK OPPORTUNITIES

Q. Based on your most recent trip to Hawaiʻi, how would you rate the state of Hawaiʻi on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea China Europe
Excellent (7-8) 55.5% 57.9% 16.2% 51.2% 37.9% 55.1% 73.6% 53.5%
Above Avg (5-6) 38.5% 36.4% 65.5% 41.3% 50.1% 39.8% 19.4% 40.1%
Below Avg (3-4) 4.8% 4.7% 13.4% 6.8% 9.4% 2.9% 2.5% 5.7%
Poor (1-2) 1.2% 1.0% 4.9% 0.7% 2.6% 2.2% 4.5% 0.6%
BASE 1,476 1,821 261 913 279 247 46 495
MEAN 6.54 6.61 5.22 6.39 5.99 6.58 6.86 6.46
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ARC/FORWARDKEYS
DESTINATION GATEWAY 
AIR BOOKING TRENDS



Six Month Outlook:  All Markets

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  United States
Pre-Pandemic
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  United States
Pre-Pandemic

<15 days
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Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  Japan

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Japan

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Japan
Pre-Pandemic

Direct
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  Japan
Pre-Pandemic
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Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Canada
Pre-Pandemic
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Lead Time:  Canada
Pre-Pandemic
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Six Month Outlook:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Korea
Pre-Pandemic
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  Korea
Pre-Pandemic
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Six Month Outlook:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Australia
Pre-Pandemic
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Lead Time:  Australia
Pre-Pandemic
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Six Month Outlook:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Six Month Outlook:  China

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  China

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  China

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Six Month Outlook:  Europe

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Europe

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Europe

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Lead Time:  Europe
Pre-Pandemic Current Period

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Oʻahu

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Maui

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Kauaʻi

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Hawaiʻi Island

Source:  ARC/ForwardKeys Destination Gateway
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