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December 2024 Highlights – Expenditures and Arrivals

Note:  2024 figures are preliminary.
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December 2024 Highlights by Market

Note:  2024 figures are preliminary.
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EXPENDITURES 
($mil.) 2024P 2023 2019
TOTAL (AIR) 2,032.8 1,944.9 1,747.8 
U.S. West 922.4 856.3 697.6 
U.S. East 609.4 557.6 488.3 
Japan 104.4 114.3 210.9 
Canada 129.9 158.6 129.6 
All Others 266.7 258.1 221.4 

PPPD SPENDING 
($) 2024P 2023 2019
TOTAL (AIR) 248.4 243.6 199.1 
U.S. West 230.2 225.9 180.2 
U.S. East 264.3 258.9 217.5 
Japan 237.9 247.7 260.0 
Canada 225.4 227.3 159.0 
All Others 311.4 292.5 213.4 

AVERAGE DAILY 
CENSUS 2024P 2023 2019
TOTAL (AIR) 263,977 257,596 283,210
U.S. West 129,243 122,256 124,866
U.S. East 74,369 69,480 72,425
Japan 14,149 14,880 26,168
Canada 18,592 22,514 26,287
All Others 27,622 28,466 33,464

VISITOR ARRIVALS 2024P 2023 2019
TOTAL (AIR) 892,000 847,257 941,128
U.S. West 452,023 424,808 418,520
U.S. East 228,169 209,574 215,358
Japan 70,825 70,348 136,635
Canada 53,203 57,885 64,182
All Others 87,779 84,643 106,434



December 2024 Highlights by Island

Note:  2024 figures are preliminary.
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EXPENDITURES 
($mil.) 2024P 2023 2019
O‘ahu 864.3 871.7 778.4 
Maui 563.6 468.4 513.1 
Moloka‘i 2.6 3.5 4.2 
Lāna‘i 17.1 17.2 14.5 
Kaua‘i 251.5 277.1 175.1 
Hawai‘i Island 333.6 307.0 262.4 

PPPD SPENDING 
($) 2024P 2023 2019
O‘ahu 219.4 223.9 197.2 
Maui 294.2 268.9 218.2 
Moloka‘i 177.2 205.7 117.9 
Lāna‘i 967.9 904.8 491.7 
Kaua‘i 273.3 297.6 181.1 
Hawai‘i Island 242.7 221.9 181.3 

AVERAGE DAILY 
CENSUS 2024P 2023 2019
O‘ahu 127,101 125,587 127,349
Maui 61,804 56,180 75,856
Moloka‘i 479 553 1,162
Lāna‘i 570 613 952
Kaua‘i 29,689 30,043 31,202
Hawai‘i Island 44,334 44,621 46,689

VISITOR ARRIVALS 2024P 2023 2019
O‘ahu 540,147 514,109 558,346
Maui 227,800 197,520 275,419
Moloka‘i 2,249 2,691 6,163
Lāna‘i 3,923 4,128 7,004
Kaua‘i 120,916 120,780 124,356
Hawai‘i Island 165,512 164,875 177,912



December 2024 Highlights – Purpose of Trip
PURPOSE OF TRIP  - % Total Total by Air US West US East Japan Canada

2024P 2019 2024P 2019 2024P 2019 2024P 2019 2024P 2019
Pleasure (Net) 83.4% 84.7% 84.2% 84.6% 80.7% 81.7% 77.3% 81.9% 93.4% 95.1%

Honeymoon/Get Married 3.0% 4.8% 1.8% 2.2% 2.7% 3.4% 8.7% 11.4% 1.5% 1.6%
Honeymoon 2.6% 4.3% 1.5% 1.8% 2.3% 2.9% 8.4% 10.6% 1.3% 1.4%
Get Married 0.5% 0.8% 0.5% 0.5% 0.5% 0.6% 0.8% 1.8% 0.3% 0.2%
Pleasure/Vacation 80.8% 80.4% 82.7% 82.8% 78.5% 78.9% 69.6% 71.1% 92.2% 93.8%

Mtgs/Conventions/Incentive 1.7% 2.9% 1.5% 1.8% 2.2% 2.5% 2.3% 6.1% 1.0% 2.0%
Conventions 1.0% 1.2% 0.9% 1.0% 1.4% 1.5% 0.2% 0.5% 0.6% 1.2%
Corporate Meetings 0.4% 0.7% 0.5% 0.6% 0.5% 0.7% 0.1% 0.1% 0.2% 0.7%
Incentive 0.4% 1.1% 0.2% 0.2% 0.3% 0.4% 2.0% 5.5% 0.1% 0.2%

Other Business 2.0% 2.2% 2.3% 2.9% 2.4% 3.0% 0.3% 0.6% 0.5% 0.6%
Visit Friends/Rel. 11.6% 10.1% 13.0% 12.5% 14.7% 14.3% 2.2% 1.5% 5.8% 4.2%
Gov't/Military 0.7% 0.6% 0.5% 0.6% 1.4% 1.2% 0.0% 0.0% 0.1% 0.0%
Attend School 0.3% 0.2% 0.1% 0.1% 0.1% 0.1% 0.7% 0.5% 0.0% 0.1%
Sport Events 2.5% 2.5% 1.5% 1.3% 2.4% 1.4% 11.9% 9.6% 1.1% 1.1%
Other 2.9% 3.2% 2.8% 2.6% 3.4% 3.1% 4.1% 6.8% 0.8% 0.9%

Note:  2024 figures are preliminary.
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December 2024 Highlights – Accommodation Choice
ACCOMMODATIONS - % Total Total by Air US West US East Japan Canada

2024P 2019 2024P 2019 2024P 2019 2024P 2019 2024P 2019
Plan to stay in Hotel 57.2% 58.4% 52.1% 48.5% 58.4% 56.5% 69.1% 82.5% 54.2% 45.5%
Plan to stay in Condo 14.3% 16.7% 15.7% 18.7% 12.2% 14.0% 14.4% 13.2% 24.2% 32.5%
Plan to stay in Timeshare 7.5% 7.2% 8.3% 8.6% 7.0% 7.3% 8.4% 5.3% 8.9% 8.8%
Cruise Ship 1.2% 1.1% 0.6% 0.7% 2.6% 2.5% 0.5% 0.3% 1.0% 1.1%
Friends/Relatives 12.5% 12.2% 14.2% 15.3% 15.2% 16.0% 1.5% 1.2% 7.6% 5.8%
Bed & Breakfast 0.9% 1.2% 0.9% 1.2% 1.1% 1.5% 0.0% 0.2% 1.2% 1.5%
Rental House 11.3% 10.5% 12.3% 12.1% 12.8% 12.2% 0.3% 0.4% 10.5% 13.0%
Hostel 0.6% 0.8% 0.5% 0.7% 0.6% 0.9% 0.1% 0.1% 0.8% 1.8%
Camp Site, Beach 0.4% 0.7% 0.4% 0.8% 0.4% 0.7% 0.0% 0.0% 0.5% 1.9%
Private Room in Private Home** 1.0% 1.8% 1.0% 1.4% 0.9% 1.4% 0.3% 0.4% 1.3% 1.8%

Shared Room/Space in Private 
Home**

0.3% 0.5% 0.3% 0.5% 0.3% 0.5% 0.1% 0.3% 0.2% 0.6%

Other 1.9% 1.5% 2.0% 2.0% 2.2% 2.0% 0.1% 0.0% 1.7% 1.4%

Note:  2024 figures are preliminary.

7 January 30, 2025



December 2024 Highlights – Hawai‘i Airport Throughput

Source:  Transportation Security Administration by Tourism Economics
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December 2024 Highlights – Load Factors

Note:  2024 figures are preliminary.
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
DOMESTIC FLIGHTS 2023         . 82.7 85.8 90.0 89.0 93.2 97.0 97.0 81.2 83.6 89.5 86.1 94.5
DOMESTIC FLIGHTS 2024P 86.1 86.8 87.9 83.1 86.2 95.7 95.7 89.8 87.7 91.9 88.5 93.1
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
INTERNATIONAL FLIGHTS 2023 79.3 77.4 84.4 80.8 79.0 94.5 97.6 97.6 89.6 84.7 83.0 83.1
INTERNATIONAL FLIGHTS 2024P 77.3 82.0 78.8 74.0 72.8 87.3 93.0 93.2 83.0 85.7 83.9 85.9
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December 2024 Highlights - Lodging

Source:  STR, Inc. © Copyright 2024 Hawai‘i Tourism Authority; Transparent Intelligence, Inc. © Copyright 2024 State of Hawai‘i Department of Business, 
Economic Development & Tourism

State of Hawai‘i Hotel Performance State of Hawai‘i Vacation Rental Performance
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December 2024 Highlights - State TAT Collections
• Preliminary December 2024 TAT Collections: $59.1 million 
• Preliminary YTD Fiscal 25 TAT Collections: $386.7 million (-4.0%)
• YTD Fiscal 24 TAT Collections: $402.9 million (-16.2 million)

Source:  Department of Taxation
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Estimated County TAT Collections

Source:  Department of Taxation Transient Accommodation Tax Base

12 January 30, 2025
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Scheduled Nonstop Seats to Hawai‘i by Port Entry
December Total Domestic International

2024 2023 2019 2024 2023 2019 2024 2023 2019
STATE 1,189,411 1,124,097 1,240,436 948,225 868,942 898,261 241,186 255,155 342,175
HONOLULU 756,361 699,569 750,881 542,099 479,103 456,929 214,262 220,466 293,952
KAHULUI 220,273 217,265 277,908 203,898 196,156 250,970 16,375 21,109 26,938
KONA 122,599 126,055 115,152 115,008 115,781 98,565 7,591 10,274 16,587
HILO 0 0 4,316 0 0 4,316 0 0 0
LIHU‘E 90,178 81,208 92,179 87,220 77,902 87,481 2,958 3,306 4,698

Source:  DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of January 27,2025, subject to change
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January Total Domestic International
2025 2024 2019 2025 2024 2019 2025 2024 2019

STATE 1,139,248 1,095,596 1,128,387 901,309 834,351 763,632 237,939 261,245 364,755
HONOLULU 726,141 699,358 695,632 513,729 470,557 388,968 212,412 228,801 306,664
KAHULUI 212,789 209,405 227,818 196,066 188,324 195,030 16,723 21,081 32,788
KONA 117,654 107,230 114,953 111,460 97,955 97,410 6,194 9,275 17,543
HILO 0 0 2,822 0 0 2,822 0 0 0
LIHU‘E 82,664 79,603 87,162 80,054 77,515 79,402 2,610 2,088 7,760



Scheduled Nonstop Seats to Hawai‘i by Port Entry
February Total Domestic International

2025 2024 2019 2025 2024 2019 2025 2024 2019
STATE 1,001,400 1,039,548 1,004,920 791,466 799,692 679,364 209,934 239,856 325,556
HONOLULU 638,460 661,681 618,244 453,034 452,456 345,670 185,426 209,225 272,574
KAHULUI 189,475 201,234 203,181 173,955 180,857 173,414 15,520 20,377 29,767
KONA 101,851 104,968 104,142 95,473 96,802 87,827 6,378 8,166 16,315
HILO 0 0 2,656 0 0 2,656 0 0 0
LIHU‘E 71,614 71,665 76,697 69,004 69,577 69,797 2,610 2,088 6,900

Source:  DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of January 27, 2025, subject to change
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March Total Domestic International
2025 2024 2019 2025 2024 2019 2025 2024 2019

STATE 1,204,590 1,176,223 1,185,426 967,859 915,517 836,583 236,731 260,706 348,843
HONOLULU 767,809 743,635 713,111 559,394 519,084 422,760 208,415 224,551 290,351
KAHULUI 238,225 230,701 250,043 220,632 208,510 216,456 17,593 22,191 33,587
KONA 112,006 119,532 124,674 104,415 108,178 106,853 7,591 11,354 17,821
HILO 0 0 3,665 0 0 3,665 0 0 0
LIHU‘E 86,550 82,355 93,933 83,418 79,745 86,849 3,132 2,610 7,084



MARKET TRENDS
AND 

INSIGHTS



Skift Travel Health Index = 110

Source: Skift Research
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New peak in intended leisure trips
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Bus iness travel intent ions are gaining
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Potential Policy Impacts
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Outbound recovery remains ahead of inbound
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Travel trade balance has flipped from surplus to deficit

Implies a loss of 3.1% of U.S. hotel room nights
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Canada 
Mexico 
Overseas

Inbound recovery is building
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Note: Lagged data for Canada and Mexico

Overseas - 2024 vs 2019: 87%

Canada - Oct 2024 YTD vs 2019: 98%

Mexico - Oct 2024 YTD vs 2019: 93%
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… wi t h large regional disparities
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Northeast Asian markets all lagging
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Currency sh i f t s remain a headwind though
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Modest inbound growth during f i r s t T rump administration

Source: Tourism Economics/National Travel and Tourism Office

average increase of 1% 
over three pre-pandemic 
years
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Arrivals f rom several markets slowed or turned negative

Source: Tourism Economics/National Travel and Tourism Office

Visits to the US from 
China declined 7% during 
from 2017-2019, a 
reversal of the 63% 
growth experienced in the 
prior three years.
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U S share of China long-haul outbound t r ips fell during 
T rump's f i r s t term

Source: Tourism Economics/National Travel and Tourism Office
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“Travel ban” from 2017 had very l i t t le direct effect

Source: Tourism Economics/National Travel and Tourism Office

Tra el a n

“Tra el ban” was implemented 
through a series of executive 
actions taken by President 
Trump from January 2017 to 
October 2017. It was revoked in 
January 2021 by President 
Biden.

The restriction affected Chad, 
Iran, Iraq, Libya, Syria, Somalia, 
Sudan, and Yemen. These 
countries accounted for only 
0.07% of arrivals to US in 2017
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Potential policy impacts: Inbound travel

Category Examples with less impact to travel Examples with greater impact to travel
Visa 
impediments

• Slower visa processing, reduced consulate staff, 
increased scrutiny on some origins

• Greater visa impediments, such as extended 
processing times, caps on the number of visas issued, 
country-specific travel bans

Immigration • Rhetoric and publicized examples of 
immigration enforcement

• Minimal impact to travel, with some 
hesitancy by travelers from certain origins 
(Mexico and Latin America, Middle East)

• More concern that rules could change, mistakes 
could happen, greater level of uncertainty

• Some potential travelers across the globe 
hesitate and/or book alternative destinations

Trade war
response

• Chinese government tone generally
discouraging travel to US

• Tit-for-tat responses by China, such as restrictions
on group travel to US, restrictions or impediments on
leisure travel
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An important share of hotel s taf f are non-U S citizens

Source: Tourism Economics/US Census Bureau (ACS)

15.5% non-US citizen share is 
lower than in sectors such as 
landscaping, agriculture, and 
construction, but is higher than 
the US average of 8.5%.

The non-US citizen category 
includes those working with 
documentation (e.g., green card 
holders, temporary work visas), 
as well as undocumented 
workers.
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Serving various housekeeping and operational functions

Source: Tourism Economics/US Census Bureau (ACS)
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Revisions to international forecast

8.9% 8.8% 8.9% 6.3%

Annual % change
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The international outlook faces elevated levels of 
uncertainty

13% difference between upside 
and downside scenario by 2028
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Drivers and Headwinds

Domestic Business

+ Lower interest rates
+ Expansionary fiscal policy
+ Tax cut extensions
- Potential inflation from tariffs
- Immigration restrictions

Domestic Leisure

+ Real income growth
+ Solid balance sheets
+ Modest inflation
+ Tax cut extensions
- Softening labor market
- Potential equity market correction

International

+ Pent up demand
+ Reduced visa wait times
+ Outbound plateau
- Dollar strength
- Travel restrictions
- Trade war response
- Visa processing risk
- Sentiment effects
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9

Base: U.S. Leisure Travelers (n=3,633)
Source: MMGY Global’s 2024 Portrait of American Travelers® “Winter Edition”

Interest in visiting Hawaii among U.S. leisure travelers has 
increased 4% from the start of 2024.
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Among air travelers, Gen Zers overtook Millennials to
become the generation most interested in visiting 
Hawaii over the next two years.
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Air travelers with household incomes of $100K-$149K have seen a
significant 12%increase in interest in visiting Hawai‘i since 2022.
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Price of airfare is stopping more travelers from visiting Hawai‘i 
compared to anytime in the previous three years.
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Yes 
36%

Base: Air Travelers who didn’t visit Hawaii (n=769) & U.S. Leisure Travelers Who Changed Their Mind (n=1,334)
Source: MMGY’s 2024 Portrait of American Travelers® “Winter Edition”

50

No 
64%

Considered Visiting Hawaii But Changed Their Mind

Reasons For Not Visiting Hawaii – Among Those 
Who Changed Their Mind

Winter 
‘22

Winter 
‘23

Winter 
‘24

Price of airfare 34% 35% 43%

Price of a vacation package 33% 32% 34%

Price of the hotel 28% 35% 32%

Better value at another destination 22% 22% 29%

The flight to Hawaii is too long 20% 22% 24%

Not enough time to travel to Hawaii 13% 9% 14%

Heard/read that Hawaii residents don’t want visitors 9% 13% 12%

Not sure which island(s) in Hawaii to visit 12% 12% 10%

Already been and want to try another destination 10% 11% 10%

Hawaii is too crowded 9% 10% 10%

Concerns about COVID-19 variants 19% 14% 9%

Hurricanes and tropical storms hitting Hawaii 11% 12% 8%

Higher quality entertainment at other destinations NA 9% 8%

Heard rental cars limited/not available NA 8% 7%

Accommodations were not available 10% 11% 6%

Hawaii is not unique enough 10% 9% 5%

Not enough dining options at price point NA 7% 5%

Hawaii is not exotic enough 9% 10% 3%

Not enough activities in Hawaii 8% 9% 3%

Data in bold indicates a significant difference from Winter 2023.
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Among those likely to visit Hawai‘i in the next 2years, 28% will book a trip to
Hawai‘i first, before any other destination.

Data in bold indicates a significant difference from U.S. Leisure Travelers
Base: U.S. Leisure Travelers (n=3,796), Air Travelers (n=2,227), Likely Hawaii Visitors (n=991)
Source: MMGY’s 2024 Portrait of American Travelers® “Winter Edition”

H
aw

ai
i

T
o
u
ri

sm
Pr

o
p
ri

et
ar

y
Q

u
es

ti
o
n
s

Destinations Most Likely to Book First in the 
Next Two Years U.S. Leisure Travelers

Air 
Travelers Likely Hawaii Visitors

Hawai‘i 12% 13% 28%

Another U.S. state 42% 24% 37%

Caribbean 12% 12% 9%

Europe 13% 17% 17%

Mexico 8% 9% 10%

Asia 6% 7% 8%

Oceania 2% 2% 2%

Other 6% 3% 2%
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Awareness of the Maui fires has decreased significantly across all travelers
when compared to 2023.The fires also have a lower impact on air traveler’s
likelihood to visit Hawai‘i.
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60%

67%
70%

43%
48%

56%

U.S. Leisure Travelers Air Travelers Likely Hawai'i Visitors

Awareness of Maui Fires

Winter '23 Winter '24

13%

Data in bold indicates a significant difference from U.S. Leisure Travelers
Base: U.S. Leisure Travelers (n=3,796), Air Travelers (n=2,227), Likely Hawaii Visitors (n=991)
Source: MMGY’s 2024 Portrait of American Travelers® “Winter Edition”

53%

9%

26%

26%

8%

8%

57%

Yes, I was likely to visit but I am 
no longer likely to visit in the next 

two years due to the fires

Somewhat, I am still interested in 
visiting but may not visit within

the next two years

No, the fires do not impact my 
likelihood of visiting Hawaii

No, I have never been interested 
in visiting Hawaii

Impact of Maui Wildfires on Air Traveler Likelihood to
Visit Hawai‘i
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California, Florida and Colorado were the top three states, excluding Hawaii,
which Likely Hawai‘i visitors indicated an interest in visiting.

Source: MMGY’s 2024 Portrait of American Travelers® “Winter Edition”
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Base: Likely Hawaii Visitors (n=991)

Top 20 States of Interest Winter ‘22 Winter ‘23 Winter ‘24

California 71% 69% 74%

Florida 70% 73% 71%

Colorado 68% 71% 70%

Alaska 67% 70% 68%

New York 66% 61% 68%

Nevada 56% 61% 57%

Arizona 57% 57% 57%

Texas 57% 58% 54%

Washington 60% 50% 53%

Maine 47% 47% 52%

North Carolina 47% 45% 51%

Tennessee 49% 43% 49%

Georgia 48% 50% 48%

Oregon 48% 44% 48%

South Carolina 45% 44% 47%

Louisiana 45% 42% 47%

Massachusetts 48% 44% 46%

Montana 48% 45% 45%

Utah 42% 41% 45%

Vermont 39% 40% 43%

Data in bold indicates a significant difference from Winter 2023.

• California, New York, 
North Carolina and 
Tennessee all saw 
significant increases
in interest from Winter 
2023.

• Interest in California 
was particularly 
strong, overtaking 
Florida, Colorado and 
Alaska to become the 
state with the most 
interest behind 
Hawaii.
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Las Vegas and San Diego are the top two destinations of interest,
outside of Hawai‘i locations, for Likely Hawai‘i visitors.

D
es

ti
n
at

io
n
s

o
f
In

te
re

st

Top 20 Destinations of Interest Winter ‘22 Winter ‘23 Winter ‘24

Maui, HI 77% 81% 82%

Island of Hawai’i 79% 78% 81%

Honolulu, HI 77% 77% 80%

Kaua’i, HI 76% 75% 78%

Lanai, HI NA 69% 67%

Las Vegas, NV 64% 70% 66%

San Diego, CA 66% 62% 64%

New York City, NY 67% 62% 63%

Florida Keys/Key West, FL 64% 70% 62%

Napa Valley, CA 59% 58% 62%

Orlando, FL 60% 62% 60%

San Francisco, CA 65% 59% 60%

Niagara Falls, NY 61% 59% 59%

Miami, FL 59% 63% 57%

Los Angeles, CA 61% 58% 57%

Denver, CO 57% 57% 56%

Palm Beach, FL 56% 63% 55%

Palm Springs, CA 56% 60% 55%

Tampa/St. Petersburg/Clearwater, FL 47% 59% 52%

Fort Lauderdale, FL 51% 59% 48%
Data in bold indicates a significant difference from Winter 2023.

• The significant 
decrease in travel 
intent to destinations 
in Florida can be 
attributed to the 
damaging effects of 
the recent Hurricane 
Helene.
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Among Likely Hawai‘i visitors, Europe, Canada and the Caribbean
remain the top three international destinations for the third
consecutive year.
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International Destinations of Interest Winter ‘22 Winter ‘23 Winter ‘24

Europe 51% 53% 63%

Canada 37% 41% 42%

The Caribbean 40% 38% 42%

Mexico 36% 36% 42%

Asia 21% 26% 29%

South America 22% 26% 28%

Central America 21% 22% 24%

Oceania 18% 22% 22%

Africa 11% 14% 14%

Middle East 10% 11% 10%

Data in bold indicates a significant difference from Winter 2023.

• Europe was the only 
international 
destination to see a 
significant change in 
interest, recording a 
10% increase in desire 
to visit among Likely 
Hawaii visitors.

• Asia has also seen 
significant growth in 
interest over the past 
years, increasing 8%
from 2022 to 2024.
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When looking at Caribbean destinations, significant increases in 
interest were recorded for the U.S. Virgin Islands, Puerto Rico and St. 
Maarten among likely Hawai‘i visitors.
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38%
34% 33%

35%

27%

44%

17%

23%

57%

48%

39%

30%29%

35%

28%29% 30%
34%

40%

34%

22%23%

63%

58%

50%
47%

45%

40% 40% 39% 38% 38%
36% 35%

26% 26% 25%

20%

The 
Bahamas

U.S. Virgin 
Islands

Puerto Rico St.
Maarten/St.

Martin

Aruba Dominican 
Republic

Cayman 
Islands

British Virgin 
Islands

Barbados Jamaica Antigua Bermuda Cuba

Caribbean Destinations of Interest

Winter '22 Winter '23 Winter '24

Data in bold indicates a significant difference from Winter 2023.

Base: Likely Hawaii Visitors & Interested in Visiting The Caribbean (n=414)
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For Mexican destinations, likely Hawaii visitors are most 
interested in visiting Cancun and Mexico City.
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50%

36%

60%
56%

45%

37% 36%

25% 24%

64%

51%
48% 50% 51%

42%
38%

35% 37% 37%

20%

12%

Cancun Mexico City Los Cabos/Cabo San 
Lucas

Puerto Vallarta Riviera Maya Cozumel Guadalajara

Mexican Destinations of Interest
Winter '22 Winter '23 Winter '24

Data in bold indicates a significant difference from Winter 2023.

Base: Likely Hawaii Visitors & Interested in Visiting Mexico (n=400)
57 Source: MMGY’s 2024 Portrait of American Travelers® “Winter Edition”57 January 30, 2025



Toronto and Vancouver top the list for destinations of interest among
Likely Hawai‘i visitors.
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51%

59%

NA

21%
19%

17%

58%59%

54%

45% 44%

16% 17%

22%

52%

48% 47% 47%

39% 39%

35%34%
31%

27% 26%

16%

Toronto Vancouver Niagara Falls Montreal Quebec Victoria Banff Whistler Ottawa

Canadian Destinations of Interest

Winter '22 Winter '23 Winter '24

51%
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80%

80%

78%

75%

75%

75%

49%

83%

82%

72%

72%

72%

67%

65%
55%

59%
49%

57%
46%

43%

To spend time with my spouse/sigificant other 
and/or children

The desire to get away and unplug

Experiencing new cuisines

Experiencing different cultures

Exploring nature and the outdoors

The need/desire to visit friends or family

Self-discovery

Meeting new people

Pursuing wellness programs/lifestyle

Playing/participating in a sport

Vacation Motivators
Winter '23 Winter '24

Spending time with family and the desire to get away
and unplug are slightly more important for Likely
Hawai‘i visitors compared to 2023.

Data in bold indicates a significant difference from Winter 2023.

Base: Likely Hawaii Visitors (n=991)
Source: MMGY’s 2024 Portrait of American Travelers®

“Winter Edition”
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Influential When Selecting a Destination Winter ‘23 Winter ‘24

Beautiful scenery 68% 74%

Food and drink scene 63% 67%

Safety 61% 63%

Outdoor/nature activities 52% 62%

Historical significance of a destination 49% 52%

Focus on family activities 36% 33%

Music scene 35% 29%

Nightlife/bars 35% 30%

A sense of tradition (place family has traditionally visited) 34% 31%

The ethnic diversity and multicultural population of a destination 30% 30%

The destination's reputation for environmental responsibility 24% 22%

The destination's commitment to social justice and equality 22% 16%

LGBTQ+ travel offerings 8% 6%

What DestinationAttributes Influence Choice of
Destination?

• Beautiful scenery is the top 
attribute travelers look for when 
selecting a destination and has 
become significantly more 
important compared to 2023.

• Outdoor/nature activities was the 
only other attribute to record a 
significant increase in interest 
year-over-year, indicating that 
natural activities and beautiful 
landscapes are becoming more in-
demand for Likely Hawai‘i visitors.

V
a
ca

ti
o

n
M

o
ti

va
to

rs
&

A
ct

iv
it

ie
s

Data in bold indicates a significant difference from Winter 2023.
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Winter ‘23 Winter ‘24

Beach experiences 54% 64%
Visiting a state or national park 44% 57%
Shopping 50% 51%
Historical sites 47% 50%
Visiting a museum 48% 45%
Food tours 46% 44%
Dining cruise 43% 42%
Visiting a theme or amusement park 39% 42%
Visiting a zoo or aquarium 42% 41%
Hiking/climbing/biking/other outdoor adventures 39% 41%
Visiting notable architectural sites 32% 39%
Adventure travel (safaris, mountain climbing, trekking vacations, etc.) 36% 38%
Attending a concert/music festival 35% 37%
Guided tours with access to local experiences that are otherwise inaccessible 33% 37%
Attending a sporting event 29% 37%
Cooking, wine or cocktail class 31% 36%
Nightlife 35% 33%
Spa Services (massages, facials, etc.) 28% 33%
Casino gambling 28% 30%
Dinner theatre 28% 30%
Water sports (waterskiing, boating/rafting) 25% 30%
Attending performing arts events 25% 26%
Exploring family's ancestry/past on a heritage vacation 29% 25%
Camping 28% 25%
Film/art festivals 29% 20%
Scuba diving 15% 20%
Snow skiing/snowboarding 16% 19%
Playing golf 17% 17%
Playing tennis 18% 10%

Activities of Interest on Vacation

Data in bold indicates a significant difference from Winter 2023.
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• Beach experiences, 
shopping, visiting a 
museum and 
historical sites are
the top activities 
Likely Hawai‘i visitors 
look for when 
selecting a 
destination.

• Interest in dining 
cruises, visiting a zoo 
or aquarium nightlife, 
film/art festivals and 
playing tennis 
increased
significantly 
compared to last 
year.
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DBEDT ECONOMIC 
OUTLOOK 
& TOURISM FORECAST
Dr. Eugene Tian presentation to House Finance Committee and 
Ways and Means Committee

Forecast:  https://dbedt.hawaii.gov/visitor/tourism-forecast/



Economy 2019 2020 2021 2022 2023 2024 2025
USA 2.3 -2.2 6.1 2.5 2.9 2.7 2.1

Canada 1.9 -5.1 5.0 4.2 1.5 1.2 1.8

Japan -0.2 -4.7 2.3 1.1 1.6 -0.2 1.2

S. Korea 2.2 -0.7 4.3 2.7 1.4 2.3 2.0

Hong Kong -1.7 -6.5 6.4 -3.7 3.3 2.6 2.3

Taiwan 3.1 3.4 6.5 2.7 1.1 4.1 2.7

China 6.0 2.2 8.5 3.0 5.2 4.8 4.3

United Kingdom 1.7 -11.0 8.7 4.8 0.3 0.9 1.4

Germany 1.1 -4.1 3.1 1.4 -0.1 -0.1 0.6

France 1.8 -7.9 6.4 2.6 1.1 1.1 0.8

Euro area 1.6 -6.3 5.9 3.6 0.5 0.8 1.0

Australia 2.0 -1.8 5.2 4.1 2.1 1.1 2.0

Brazil 1.2 -3.3 5.0 3.0 3.2 3.1 2.1

Source: Blue Chip Economic Indicators, December 10, 2024

December 2024 World Economic Growth Projections
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Economic Recovery from 2020 COVID Recession by State
(Real GDP growth between 1st 3Qs 2019 and 1st 3Qs of 2024)
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Industry U.S. Hawaii Concentration
U.S. =100

Agriculture, forestry, fishing and hunting 0.9 0.5 62.3
Mining, quarrying, and oil and gas extraction 1.4 0.1 3.8
Utilities 1.5 1.8 121.0
Construction 3.7 5.0 135.6
Manufacturing 10.2 1.7 16.9
Trade 11.1 9.9 88.8
Transportation and warehousing 3.1 5.3 173.0
Information 7.1 3.1 43.9
Finance and insurance 6.8 3.8 55.8
Real estate and rental and leasing 13.5 17.3 128.5
Professional and business services 14.9 9.9 66.7
Educational services 1.1 1.1 96.3
Health care and social assistance 7.8 8.0 102.7
Hospitality 3.9 10.7 275.6
Other services 1.8 2.1 118.1
Government 11.2 19.7 175.1
Top 5 Industries 54.6 67.5 123.6

U.S. and Hawai‘i Industry Structure: % of 2024 Real GDP by Industry*

Hawaii’s economy is more
concentrated than the U.S.

* 1st 3 quarters
Source: U.S. Bureau of Economic Analysis



Industry (by NAICS code) 2005 2024
Real estate and rental and leasing 15.4 17.3
Health care and social assistance 5.8 8.0
Professional, scientific, and technical services 4.0 5.3
Transportation and warehousing 4.5 5.3
Information 1.7 3.1
Administrative & support & waste management & remediation services 2.8 3.1
Utilities 1.7 1.8
Management of companies and enterprises 1.3 1.5
Finance and insurance 3.8 3.8
Federal government 11.9 11.2
Hospitality 11.9 10.7
Trade 10.6 9.9
State and local 10.2 8.5
Mining and construction 7.6 5.0
Other services (except government and government enterprises) 2.9 2.1
Manufacturing 1.9 1.7
Educational services 1.2 1.1
Agriculture, forestry, fishing and hunting 0.7 0.5

* 1st 3 quarters
Source: U.S. Bureau of Economic Analysis

Hawai‘i Industry Share of Real GDP: 2005 and 2024* (%)



Source: DBEDT

Visitor Recovery Rate by Market: First 11 Months of 2019, 2022-2024

Market
Arrivals,

11 mon. 2019
Arrivals,

11 mon. 2022
Arrivals,

11 mon. 2023
Arrivals,

11 mon. 2024
Recovery 
rate 2022

Recovery 
rate 2023

Recovery 
rate 2024

23-24
growth

TOTAL 9,434,230 8,362,095 8,795,160 8,779,058 88.6 93.2 93.1 -0.2%

U.S. West 4,176,799 4,830,023 4,575,290 4,518,879 115.6 109.5 108.2 -1.2%

U.S. East 2,061,163 2,240,772 2,217,571 2,134,050 108.7 107.6 103.5 -3.8%

Japan 1,439,570 157,421 518,824 649,663 10.9 36.0 45.1 25.2%

Canada 475,922 352,898 416,842 379,847 74.2 87.6 79.8 -8.9%

Other 1,148,584 699,288 924,210 946,638 60.9 80.5 82.4 2.4%

Cruise ship 132,194 81,692 142,421 149,981 61.8 107.7 113.5 5.3%



Market
First 6 months of 

2025
First 6 months of 

2024 % change

Total 6,654,473 6,646,734 0.1

Domestic 5,331,006 5,259,834 1.4

US West 4,655,449 4,646,183 0.2
US East 675,557 613,651 10.1

International 1,323,467 1,386,900 -4.6
Japan 642,380 694,630 -7.5

Canada 233,593 253,406 -7.8

Other Asia 133,988 144,903 -7.5
Oceania 146,796 146,924 -0.1

Air Seat Capacity Growth During the First 6 Months of 2025

Source: Diio MI Flight Schedules
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Economic Indicators
Actual Forecast

2019 2020 2021 2022 2023 2024 2025 2026 2027

Total population (1,000) 1,457 1,451 1,447 1,439 1,435 1,433 1,434 1,435 1,437

Visitor arrivals (1,000) 10,387 2,708 6,778 9,234 9,658 9,602 9,906 10,162 10,407

Visitor expenditures ($M) 17,844 5,162 13,154 19,800 20,866 20,572 21,461 22,305 23,203

Honolulu consumer inflation rate (%) 1.6 1.6 3.8 6.5 3.1 4.3 3.1 2.7 2.6

Non-agricultural wage & salary jobs 
(1,000) 658.6 560.0 586.9 618.1 632.2 637.7 645.4 653.0 659.8

Civilian unemployment rate (%) 2.5 11.7 6.0 3.5 3.0 2.9 2.7 2.6 2.5

Real GDP growth rate (%) 0.0 -10.1 5.7 2.9 2.0 1.6 2.0 2.0 1.8

DBEDT Economic Forecast

Source: DBEDT, December 4, 2024
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DBEDT Tourism Forecast – Visitor Arrivals

US West US East Japan Canada Europe Oceania Korea Others Cruise
2019 4,595,319 2,276,520 1,576,205 540,103 137,908 363,551 229,056 524,503 143,508
2023 5,000,099 2,427,144 589,172 474,727 117,241 236,127 161,706 493,779 157,612
2024F 4,922,522 2,366,960 754,410 397,173 95,461 204,669 154,981 533,942 172,091
2025F 5,045,302 2,337,592 925,297 409,079 107,140 224,019 175,319 516,218 166,433
2026F 4,947,938 2,319,034 1,259,475 439,817 109,954 239,900 189,921 489,796 166,433
2027F 4,915,287 2,304,041 1,536,027 460,808 112,642 256,005 204,804 450,568 166,433

 -

 1,000,000

 2,000,000

 3,000,000

 4,000,000

 5,000,000

Source:  DBEDT, Q1 2024 Forecast
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DBEDT Tourism Forecast – Visitor Spending

Source:  DBEDT, Q3 2024 Forecast

74 January 30, 2025

US West US East Japan Canada Europe Oceania Korea Others Cruise
2019 6,952 4,684 2,248 1,082 268 895 498 1,031 58
2023 9,593 6,229 930 1,230 369 631 430 1,250 71
2024F 9,655 6,107 1,122 983 274 534 411 1,247 89
2025F 10,172 6,148 1,381 1,039 313 590 478 1,100 90
2026F 10,201 6,219 1,926 1,145 330 647 530 1,064 92
2027F 10,397 6,306 2,370 1,231 347 709 562 1,036 95
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TRAVELER PROFILES



• DBEDT subscribes to Vision Insight’s Brand Health and Profiles 
databases for the U.S., Japan, Canada, Australia, and Korea

• Consumers are surveyed each day
• DBEDT receives access to new data each week for selected traveler 

profile segments for the U.S., Japan, Canada, Australia, and Korea
• Traveler Profiles Reports

– US – Monthly
– Canada – Quarterly
– Japan – Annual
– Australia – Annual
– Korea - Annual

Vision Insights Syndicated Survey
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US Segment Definitions
Avid Traveler $100k+

• Gross household income is $100k+
• Age is 25-54
• Either

• Took an international vacation by air 
in the last 12 months

• Likely/very likely to book an air trip in 
the next 12 months

• Most recent leisure destination was 
Hawaiʻi or Alaska

• Next leisure destination is Hawaiʻi or 
Alaska

Long-Distance Air Traveler under 55
• Took an international vacation by air in the 

last 12 months
• State of residence is not Hawaiʻi
• Under the age of 55

Avid Traveler $150k+
• Gross household income is $150k+
• 2+ persons per household
• Age is 25-54
• Either

• Took an international vacation by air 
in the last 12 months

• Likely/very likely to book an air trip in 
the next 12 months

• Most recent leisure destination was 
Hawaiʻi or Alaska

• Next leisure destination is Hawaiʻi or 
Alaska

Nationally Representative Sample (Nat Rep)
• Representative of U.S. adults in terms of 

age, gender, social class and education
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U.S. - Importance of Travel Factors
Very Important 5

US: Avid Traveler 
$100k+

US: Avid Traveler 
$150k+

US: Long-Distance 
Air Traveler 

under 55
US Market

Comfort and accessibility 61% 60% 56% 53%

Value for money 58% 60% 56% 58%

Entertainment and nightlife 58% 60% 48% 32%

Consideration of sustainable principles 52% 56% 43% 29%

Natural attractions/activities 56% 57% 52% 46%

Cultural attractions 54% 56% 49% 40%

Opportunity to experience local restaurants/businesses 55% 57% 50% 42%

Family-friendly location and activities 57% 59% 52% 44%

Sample Size: n=1,213 n=820 n=2,501 n=10,259

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?78 July 25, 2024



Canada - Segment Definitions
Avid Traveler $100k+

• Gross household income is $100k+
• Age is 35-49
• Took an international trip in the last 12 

months

Long-Distance Traveler
• Gross household income is $100k+
• Age is 35-64
• Took an international trip by air in the last 

12 months

Nationally Representative Sample (Nat Rep)
• Representative of Canada adults in terms 

of age, gender, social class and 
education

Older Avid Traveler $100k+
• Gross household income is $100k+
• Age is 50-64
• Took an international trip in the last 12 

months

Senior Traveler $100k+
• Gross household income is $100k+
• Age is 64+
• Been to Hawaiʻi (ever)
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Canada - Importance of Travel Factors

Very Important 5

Canada: 
Avid Traveler 

$100k+

Canada: Older 
Avid Traveler 

$100k+

Canada: 
Senior Traveler 

$100k+

Canada: Long-
Distance Air 

Traveler 

Canada
Market

Value for money 53% 50% 40% 58% 57%

Comfort and accessibility 43% 40% 30% 48% 46%

Natural attractions/activities 42% 35% 37% 42% 40%

Family friendly locations and activities 38% 19% 10% 32% 30%

Opportunity to experience local 
restaurants/businesses 39% 34% 24% 36% 34%

Cultural attractions 37% 34% 29% 35% 33%

Entertainment and nightlife 21% 13% 4% 22% 22%

Consideration of sustainable principles 22% 14% 10% 20% 20%

Sample Size: n=267 N=205 n=1,381 n=3,874

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=79
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Japan - Segment Definitions
Avid Traveler

• Gross household income is 10M+ yen
• Age is 25-35
• Married or living with partner
• No children under the age of 18
• Full time/part time employed
• Either took an international vacation in 

the past 12 months, very likely/likely to 
book a flight in the next 12 months, or 
book a vacation using online 
agencies/websites

Nationally Representative Sample (Nat Rep)
• Representative of Japan adults in terms 

of age, gender, social class and 
education

Affluent Traveler
• Gross household income is 20M+ yen
• Age is 35-50
• Either took an international vacation in 

the past 12 months, very likely/likely to 
book a flight in the next 12 months, 
family friendly locations and activities 
are important, or comfort and 
accessibility is important

Active Senior
• Gross household income is greater than 

1.95M+ yen
• Age is 60-75
• Books travel via a travel agent
• Belongs to a frequent flyer program
• Becomes aware of travel destinations 

on TV, radio, or newspaper
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Japan - Importance of Travel Factors

Very Important 5

Japan: 
Avid Traveler

Japan:
Affluent Traveler

Japan: 
Active Senior 

Traveler
Japan Market

Value for money 18% 32% 14% 23%

Comfort and accessibility 27% 44% 36% 33%

Natural attractions/activities 0% 34% 35% 23%

Family friendly locations and activities 27% 35% 20% 22%

Opportunity to experience local 
restaurants/businesses 0% 23% 11% 15%

Cultural attractions 27% 23% 33% 22%

Entertainment and nightlife 0% 18% 13% 12%

Consideration of sustainable principles 0% 12% 10% 8%

Sample Size: n=8 N=75 n=5,374

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=58
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Australia - Segment Definitions
Family Traveler

• Gross household income is $150k+
• Age is 35-50
• Has children under the age of 18
• Either took an international flight in the last 

12 months or whose most recent leisure 
destination was Hawaiʻi/USA/or Southeast 
Asia in the past 12 months

Avid Traveler
• Gross household income is $100k+
• Age is 45-65
• Been to Hawaiʻi more than 2x in the past
• Either took an international flight in the last 

12 months or likely/very likely to book an air 
trip in the next 12 months

Couples Traveler
• Gross household income is $100k+
• Married or living with partner
• Age is 30-50
• Not traveling with children under the 

age of 18
• Either took an international flight in the 

last 12 months, are likely/very likely to 
book an air trip in the next 12 months, 
or whose most recent leisure 
destination was either 
Hawaiʻi/Europe/Bali/Fiji/California/or 
Thailand in the past two years

Nationally Representative Sample (Nat Rep)
• Representative of Australia adults in 

terms of age, gender, social class and 
education
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Australia - Importance of Travel Factors

Very Important 5

Australia: 
Family Traveler

Australia: Older 
Avid Traveler

Australia: 
Couples Traveler Australia Market

Value for money 46% 19% 54% 56%

Comfort and accessibility 43% 45% 43% 45%

Natural attractions/activities 39% 46% 44% 43%

Family friendly locations and activities 45% 26% 23% 34%

Opportunity to experience local 
restaurants/businesses 42% 25% 47% 36%

Cultural attractions 37% 40% 45% 35%

Entertainment and nightlife 27% 21% 21% 21%

Consideration of sustainable principles 26% 31% 14% 18%

Sample Size: n=308 n=23 n=6,802

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=181
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South Korea - Segment Definitions

Avid Traveler 90M+ Won
• Gross household income is 90M+ won
• Age is 25-54
• Either took an international vacation or 

very likely/likely to book a flight in the next 
12 months

Nationally Representative Sample (Nat Rep)
• Representative of South Korea adults in 

terms of age, gender, social class and 
education

Avid Traveler 130M+ Won
• Gross household income is 130M+ won
• Age is 25-54
• Either took an international vacation, 

very likely/likely to book a flight in the 
next 12 months, or visited any of the 
Hawaiian Islands in the past two years
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South Korea - Importance of Travel Factors

Very Important 5

South Korea:
Avid Traveler
90M+ Won

South Korea: 
Avid Traveler
130M+ Won

South Korea
Market

Value for money 34% 37% 43%

Comfort and accessibility 34% 42% 40%

Natural attractions/activities 30% 42% 28%

Family friendly locations and activities 30% 45% 25%

Opportunity to experience local restaurants/businesses 28% 40% 21%

Cultural attractions 28% 41% 26%

Entertainment and nightlife 24% 37% 14%

Consideration of sustainable principles 25% 30% 16%

Sample Size: n=750 n=6,511

How important are the following factors in choosing your travel destination. Please rate the following list with 1 = not very important and 5 = very important?

n=184

86 July 25, 2024



ARC/FORWARDKEYS
DESTINATION GATEWAY 
AIR BOOKING TRENDS



Six Month Outlook:  All Markets

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  United States
Pre-Pandemic

Direct
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47%
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  United States
Pre-Pandemic

<15 
days
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days
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Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  Japan

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Japan

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Japan
Pre-Pandemic

Direct
15%

Retail TA
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Current Period
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  Japan
Pre-Pandemic

<15 days
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Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Canada
Pre-Pandemic

Direct
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  Canada
Pre-Pandemic
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Six Month Outlook:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Korea
Pre-Pandemic
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Lead Time:  Korea
Pre-Pandemic
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Six Month Outlook:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Australia
Pre-Pandemic
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Source:  ARC/ForwardKeys Destination Gateway
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Lead Time:  Australia
Pre-Pandemic
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Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway

109 January 30, 2025

839 

346 369 
551 478 

2,197 

703 
883 

1,629 

982 

 -

 500

 1,000

 1,500

 2,000

 2,500

Jan 25 Feb 25 Mar 25 Apr 25 May 25
Current Period Pre-Pandemic



Trip Origins:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  New Zealand

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Lead Time:  New Zealand
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Six Month Outlook:  China

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  China

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  China

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Lead Time:  China
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Six Month Outlook:  Europe

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Europe

Source:  ARC/ForwardKeys Destination Gateway
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Distribution Channel:  Europe

Source:  ARC/ForwardKeys Destination Gateway

Pre-Pandemic Current Period
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Lead Time:  Europe
Pre-Pandemic Current Period

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Oʻahu

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Maui

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Kauaʻi

Source:  ARC/ForwardKeys Destination Gateway
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Six Month Outlook: All Markets to Hawaiʻi Island

Source:  ARC/ForwardKeys Destination Gateway
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