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Visitor $

941.4M

Total Arrivals

206,001
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WHY GET EXCITED ABOUT OCEANIA

One of the highest markets for Trip Spend
* 11n 5 visit Multiple Islands

* Avisitor that aligns with Hawai‘l’s Regenerative
Tourism Goals

* Potential for Airlift Gains
* New Qantas service ex Melbourne

* Hawanan Alaska partnership having positive
impact

* 15+Partner Opportunities currently live for
Hawai‘l1Industry to engage with the market
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NT MARKET PRIORITIE

Support &Pursue Airlift

Support Trade &Industry Programs

Help generate compelling stories

Showcase Hawai‘l’s Brand to the market —a brand
that shows depth ofunique experiences and value
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Trade shows across
Australia and New
Zealand

800+ 22

: : B2B appointments at
Travel agents registered in )
: Brand USA in Sydney
Australia

Travel agents registered in FiE R ' VIP attendance in
New Zealand e S pa Auckland
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Provided destination
brochure and Hawaiian
Airlines collateral

Partnered with Hawaiian
Airlines on the booth

7000

Consumers in attendance

Packages sold through ' High interest in cruising,
Viva Holidays e 5 plus pre and post
| accommodation
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SUNDAY MOVIE MATINEE
\WATERMANATHEIMOVIE

Documentary directed by Isaac Halasima
and narrated by Jason Momoa

Waterman explores Duke Kahanamoku’s
y and legacy as a legendary —_——
er, trailblazer, and the undisputed & . A
father of modern-day surfing. S

OCEAN IS SHE

- Short film followed by Q&A with

B:rector/ Producer Gabriella MasﬂﬂrMchd
Championing yol%gltocal surfers,

this ﬁlmJlas a focus on female
partici *atlon and features some
local legends.

wWwWw.DUKESDAY.COM

DUKE'S DAY 2025
Freshwater, Sydney

v Tickets $17

FRIDAY MOVIE NIGHT

Surfers for Climate presents

o"’%
%v @

Surfrider presents
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YARNING SESSIONS

GAMAY RANGERS - Rob Cooley u i
SPOT A SHARK - Sarah Han-de-Beaux .

30% of sales going to support Surfers for Climate
~ click HERE or visit our WEBSITE for details

WWW.DUKESDAY.COM
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Events including film
screenings, lei draping,
Yarning sessions and

picnics

500+

People in attendance
across the events

Days of community,
cultural, environmental
and ocean events
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Appointments with media
from Australia and
New Zealand

High interest in Maui,
Cirque du Soleil and
festivals

Higher attendance from
influencers than in
previous years

Following up with suitable
contacts regarding
content and famil
opportunities




in partnership with Hawaiian Airlines, Capella
Hotels and Resorts (Sydney’s Brasserie1930), the
Australian Society of Travel Writers, and
TravMedia, we recently hosted ASTW's pre -IMM
Australia 2025 lunch. Over 85 ASTW media and PR
members attended an exceptional event,
enjoying an incredible lunch and receiving
updates from both the airline and Hawai'i
Tourism Oceania. The gathering served as a
fitting kick off to ASTW's 50th year.

We gave away a trip to the Hawaiian Islands,
thanks to Prince Resorts Hawaii and Hawaiian
Islands.
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International Traveller
content partnership - food
and culture

Media group famil - focus
on female -owned
businesses

Kia Ora magazine, Retreat
magazine visiting
journalists

Get Lost magazine content
partnership - Native
Hawaiian experiences
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The People, The Place, The Melbourne Airport
Hawaiian Islands media activation and media fam
campaign with Qantas

New Zealand consumer Social media content -
travel expo focus on pain points




Trade conferences - MTA
(Adelaide), Luxperience
(potential)

Trade famil - Q3

Travel Agent self -famil
program

Travel agent finder -
Webinars, destination
updates, incentives




Month of Lei: Christchurch,
Auckland, Northern
Beaches, Adelaide,

Melbourne

Joint training workshops
with Hawaiian Airlines

Co-ops: MyHawaii , Flight
Centre and First Travel
(Feb - Apr). Qantas
Holidays/Luxury
Escapes/House of
Travel/Travel Associates
(Q3)

Aloha Down Under:
Auckland, Sydney,
Brisbane, Melbourne




ALOHA DOWN UNDER EOI
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PARTNERSHIP OPPORTUNITIES

1 1 10 10

Group trade famil - Q3 Group media famil trade and consumers months of social media
e-newsletters content and updates

Co-ops Webinars Visiting media

Flight Centre: March - May we can host individual please reach out if you're
MyHawaii : Feb - Apr webinars or by island or interested in hosting
More TBC theme media
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